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This chapter begins with a discussion of Strategic Location Considerations. For example, the strategies of competitive -
P egins with a g ation Co 3t 5 : B PS ¥ Latest news

clustering or saturation marketing are used 10 attract customers to a service site. Other service dellvery strategles, such as

using marketing intermediaries and the internet, remove the need for customer travel and, thus, a decision on site location (No news has been posted yet)

can be based on other considerations, such as cost or availability of skilled labor. Geographic information system (i.e.,

demand and Its characterlistics distributed across a market area) are critical Input to location models.
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Describe the 'Seven Strategic Locations Considerations’, include: b
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